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AB O U T T H E YEAR OF ESTABLISHMENT
AGENCY AL N

a network with more than
Established in 2008, MEAComS the leading boutique 1 0+ Qualified 60+

public relations and strategic communications agency in taant members |
Egypt. Global offices
Driven by passion and innovation, we have assisted an 1 4+ Industry 5 0+
array of reputable brands and organizations to improve e o aﬁ:égilggstr:ggand L/
their media outreach, effectively handle crisis situations e e g e T Clients
and build lasting relations with key stakeholders. i A
+ African Excellence

Winner of The African Excellence Awards - 2016 & 7 0 O Awards 2016 & 2017
2017 & The Lisbon Awards 2019-20. Relationships The Lisbon PR Awards

with different media outlets (2019 - 2020)
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WHAT WE STAND FOR

We strive to provide exceptional service, delivering
ications creative and innovative solutions, and maintaining the

highest standards of ethics and professionalism.
p
bou.tbqu.c agency

We envision a future where organizations in Egypt are
empowered to communicate messages with clarity,
authenticity, and creativity, and where communication
is seen as a strategic tool for achieving success.

We help companies in getting their message across
using only the most trusted and newsworthy
channels. With our expert advice, and constant
engagement, we help firms in all sectors anticipate
their needs, navigate Egypt's sophisticated media
landscape and maximize their return on investment.
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MEET OUR
FOUNDER

Fatma El Zahraa is the founder and managing director
of MEAComS with more than 23 years of experience
in brand PR, and corporate and crisis
communications.

Fatma is one of Egypt's leading women in public
relations and has had a privileged view of the nation’s
communications landscape having managed the
reputations of leading brands and organizations in the
telecommunications, banking and finance, energy and
power, pharmaceuticals, social development, and
food & beverages sectors.

With this vision, MEAComS is positioned to provide
women an empowering and healthy place to work
giving them an opportunity to bring change in the field
of public relations.




CORE TEAM

Zuhair Syed Abd El-Mallah Nada Aref Rawda Ghanem Zeina Ahmed

Head of Content & Client Relations Snr. Account Executive Digital Media Expert Media Relations Specialist Media Coordinator

Zuhair has more than 8 years’ Abdel comes from a journalism Holding a bachelor's degree in Mass Holding a bachelor's degree in Zeina has an eye on details and leads
experience of working in the Gulf background with 7+ years of Communication from Cairo University, languages and simultaneous the monitoring and analysis team for
region. He is highly skilled in content experience in media and digital Nada is a passionate media person interpretation from Al-Azhar University all clients.
development and planning, digital communication. He has planned and challenging herself to explore unique in Egypt, Ghanem began her career as
communication across all channels, executed successful media relations earned media opportunities for an English translator before joining the Zeina is adept at creating analytical
and developing and implementing campaigns, conferences, and video clients. Egyptian Gazette Newspaper as an reports that provide an in-depth look at
communication strategies. productions. communication. English Editor, Reporter, and the success of PR campaigns and
Over the years, she has developed key Translator. guide future media outreach efforts for
Zuhair's expertise includes working Abdo excels at conducting local relations with leading media clients.
with clients across sectors including communication activities that connect representatives and influencers in Rawda is well versed with the art of
Qatar Foundation, Qatar National businesses to their primary Egypt and excels at planning and public relations and excels at media
Library, Qatar Science and Technology stakeholders, with an eye on the executing influencer-based social outreach, content creation, and
Park, Qatar Stock Exchange, Ministry region, including media relations, media campaigns for clients. generating media insights for all
of Economy and Commerce, Josoor government relations, events & industries. She is a driven individual
Institute, and Al Kass international conferences, content, branding, and who pushes herself to attain her goals.
Cup. social media.
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OUR
SERVICES

0"'0 Corporate Communications
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Crisis Communications
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’ Creative Content
@ Content Development

Media Reporting & Analysis

@ Media Outreach

qu‘\] Media Training

-aws| Event Management
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@ Social Media Campaigns




CONNECTED
GLOBALLY

Edelman Affliate

In 2015, we became the exclusive affiliate of the world's
leading PR agency, Edelman.

Edelman is one of the world's largest and most respected
communications firms, with a presence in over 60 countries.

By becoming a part of their affiliate network, MEAComS
gains access to their extensive resources, expertise, and
network of contacts. This assists us in expanding our reach
and taking on larger and more complex projects. This also
provides us opportunities for collaboration and knowledge-
sharing with other member agencies, leading to new ideas
and approaches, and ultimately benefiting our clients.




EXPERIENCE ACROSS
INDUSTRIES

BANKING AND FINTECH PHARMACEUTICAL

IT AND TELECOM FMCG

REAL ESTATE TRAVEL AND AVIATION
ARTS AND CULTURE POWER AND ENERGY

LIFESTYLE AND FASHION
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MORE DIGITAL.

MORE COMPETITIVE.

| TEE GINGER FIRM®

the communications agency

In 2018, we founded our digital marketing wing, The Ginger Firm.
The thought behind it is to help brands create stories that connect
with their audience, experiences that people won't forget, and
strategies that lay the foundation for success.

Our approach is built on out-of- the-box thinking, is inspirational and
imaginative. We collaborate with all types of brands to satisfy their
bespoke digital marketing needs.

For more information, please visit:
http://thegingerfirm.com/
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5 OUR WORK

Mashreq Global Network Banking & Finance

M. Mashreq

B o fited - ®
TH E CHALLEN G E Ahmed El Sherif - VP, Head of Mashreq Global Network (MGN), Mashreq shares his

Mashreq Global Network (MGN), a wholly owned subsidiary of Mashreq Bank , entered the Egypt market at the
end of 2022 and approached MEAComS to position the company as a leading innovation hub and an employer

of choice with its head of operations, Ahmed El Sherif as a thought leader in this niche space. The challenge ﬂw@ F
was to profile a company and its spokesperson which were relatively unknown as the company’s operations as
a Global Capability Center (GCC) were very niche for the Egyptian market. This was compounded by the fact I WA
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that the company had no major activities coming up leaving no opportunities for media interactions.

THE APPROACH

MEAComS began by developing the press material including spokesperson bio and a message house for the
ideal local narrative with relevant facts and figures on the company’s operations and workforce in Egypt. The
idea was to gradually build spokesperson credibility and then utilize this to position the company. The first step
was an Op-ed written and published in Al Mal. This was followed by a series of spokesperson interviews on the
company, its purpose in Egypt and impact on the economy including job creation. Spokesperson’s LinkedIn
was also activated during this time.

o5 :
s 1 Ahmed El Sherif - 15t
e . VP, Head of Mashreq Global Network at Mashreq
it ‘®

THE RESULTS

= 04 exclusive stories on MGN'’s spokesperson.
= 2.2 Mn potential reach of these stories.

= All key messages highlighted in the stories. e b A
» Increase in media queries on MGN and its future roadmap for Egypt.

Meace®Ms
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African Development Bank
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THE CHALLENGE
Although Egypt is one of the founding members of AfDB, and happens to be one of its largest shareholders, the Bank’s
activities were largely unknown to the Egyptian public. The Bank called on MEAComS to develop a complete outreach

strategy that would define its brand in a compelling and positive way.

THE APPROACH

MEAComS publicized important milestones surrounding the bank’s multiple projects. Our key milestone with the AfDB
involved managing the media coverage of the bank’s youth employment forum, “Building the Future of Egypt”. We used
this opportunity to highlight the bank's reports and emphasize their role in the region as equivalent to that of the World
Bank or IMF.

ACTIVITIES
Youth Forum, press events, press releases, familiarization trip for international media, as well as handling press
interviews for spokespersons, press releases distribution and media monitoring, and media inquiries.

THE RESULTS

= 70 media attendees

= News got picked up by the international media
= 124 news stories

= 18.1 Mn potential reach

= EGP 4.9 Mn in media value

Meace®Ms
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OUR WORK

Banking & Finance
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shell

Shell Lubricants

THE CHALLENGE

The Shell Technology Leadership Conference, an international event presenting the latest advancements from
companies interested in solving pressing global issues, was scheduled to take place in Egypt for the first time at
resort hotspot Marsa Alam in the Red Sea governorate. MEAComS was tasked with media management, however,
the location for the event had its own challenges and so did the fact that Shell Lubricants wanted to promote its

lubricant business through this event.

THE APPROACH

MEAComS selected energy, business and technology-based media to cover the event and ensured their participation
by arranging for special transports. The agency also carried out a media roundtable with Shell spokespeople to

ensure that the stories coming out of the event also focused on the work Shell Lubricants was doing in Egypt.

THE RESULTS
The conference received exceptional media coverage, in both local and international media outlets.

= Qver 24 print publications and 90 online news media covered the conference.
= In total, the stories reached a potential 41 million people.
= EDP 1.4 million in editorial media value.
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 Shell to connect 100m cbft

of gas from 9B phase to
production in October
By Mohamed Adel

Dutch Shell has completed drilling two wells in phase 9B in
Borollos in the West Delta region in the deep waters of the
‘Mediterranean Sea, in order to ‘connect about 100m cbft of
£as to production starting from October.

A source in Rasheed Petroleum C; pany—responsibl
for developing the project—told Daily News Egypt in an
exclusive statement that drilling two wells in the phase was
completed using a drilling rig in the region. It was moved in
order to start drilling a third well soon.

ﬂ\esouueaddeddmdrillhgdmemnhingeightwds.along-
sidgwldvtwoetplonﬁonwdls.willukephoeind‘-edirdqnmr
of20l9.horderoolaheproducﬁonmsofmepmiectuonwly
400m chft of gas and 3,000 barrels of condensates per day,

The source explained that the production rate of a single
well in 9B in Borollos ranges from 40 to 50m cbft of gas per day.

He pointed out that speeding up the development of the
9B phase is taking place in order to compensate for the
natural decline rates of the production in Borollos in the
deep water of the Mediterranean.

The source said that the total production of Borollos and
Rasheed fields has declined to become nearly 390m cbft of
gas daily, compared to 500m cbft last fiscal year.

He explained that the production is divided into 370m cbft

of gas daily from Borollos field, and 20m cbft of gas from the
concession area of Rasheed.

Shell has allocated about $750m investments for the de-
velopment of 9B phase in Borollos in the deep water of the
Mediterranean.

Rasheed has started the procedures to bring a second drill-
ing rig in order to speed up the exploratory drilling program
in the area through launching a bid. The new exploration wells
to be drilled in the deep water in high temperatures and under
high pressures will contribute to providing reserves of 351b.
cbft of natural gas, in addition to 3.4m barrels of condensates
in light of the promising potentials of these wells.




General Electric

THE CHALLENGE

GE wanted to celebrate its 40-year anniversary in Egypt with a strong focus on public and private partnerships. However, the
company also wanted to take this moment to address some of the country’s toughest challenges in the areas of healthcare,
transport, power, water, oil and gas, and human capacity building. The KPIs included earned coverage in all tier-1 media.

THE APPROACH
To ensure maximum coverage without the need for sponsored content or influencer engagements, MEAComS planned a

huge press conference that included GE's international leadership, government officials and CEOs from partner companies.
At the event, spokesperson interviews were aligned with leading media, key highlights from the panel discussion were shared
as independent stories and a post-event press release was shared with the entire media universe.

THE RESULTS

» Leading local and international media attended the event, including Forbes, Business Today, Petromining magazine,
and CNBC Arabia.
= 45 media stories.

= Total potential reach of 55 Mn.
= USD 890,979 in media value.
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Xiaomi

THE CHALLENGE

One year after launching Mi A1 smartphone, MEAComS was called in to help deliver more
publicity for Xiaomi Redmi Note 5 by arranging a press conference with key journalists. The
goal was to position Redmi Note 5 as a top-performing smartphone that is competitively
priced in a market dominated by Apple and Samsung. The press conference focused on the
advanced dual camera functionality of the Redmi Note 5, which features a large 1.4pm-pixel
sensor, Al camera effects, an LED Selfie light for its front camera, low-level lighting capability
and dual pixel technology.

THE APPROACH

MEAComS set out to identify and approach tech reviewers in Egypt and arranged for Xiaomi to
meet with them along with key media to discuss the high-quality features of its smartphones.
MEAComS also developed, translated and distributed a press release and invited them to the
press conference. The press conference was well attended by the media and received
extensive publicity for the Redmi Note 5.

THE RESULTS

= 30 publications and 141 online media picked up the story.

= EGP 2 million (almost USD 160,000) in editorial media value.
= The estimated total reach was 14 million.

Meace®Ms
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Canon UR WORK

Technology

Canon
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Canon was looking to launch the Pixma G-series printers in an innovative and memorable way. Canon | ga:ﬁgg:::w: e
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asked MEAComS and its expert team to organize an event that would successfully launch this new

innovative set of printers in Egypt that will reach the media and consumers with a clear message. — S | T i
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To get the best possible results out of the event, MEAComS decided to organize a press conference that N e T
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would create more reach for Canon’s printer series. MEAComS gathered all the technology media, to B e e I Ty
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announce the launch of Canon’s new PIXMA G-Series printers. ; A ke % Of annUAT expenaiture

to research and development centres

I CANON OPENED A REGIONAL OFFICE IN EGYPT FOR MENA DESPITE CHALLENGES INTHE MARKET, CANON HAS NOT STOPPED TS

After the event, MEAComS conducted a detailed post-event and media analysis that Canon could use to ane- s Ll e
measure the conference’s success. T i X

THE RESULTS =

= 64 news stories in print and online publications. :

= Estimated potential reach of 3,188,240 with a total of EGP 315,859 in editorial value.

= Coverage for the event and Canon’s printer was featured in top newspapers including; Daily News o
Egypt, Al Masry Al Youm, Alam Al Youmn, Akhbar Al Youmn, Al Gomhuriya, Le Progress Egyptian, and Mal il S TR
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Agri-Tech
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Blumberg Grain

AS).mJ| Sylal ulag oy allidtiy Jua

THE CHALLENGE
Blumberg Grain needed to educate local media and the public at large about its efforts to gain widespread support for 449“ 93 MJ-:«C)MQH» EA@M«MI»
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Blumberg Grain's first major initiative, the Shouna Development Project, which would see the open-air grain storage center EATers
completely revitalized and upgraded with Blumberg Grain Aggregation Center technology. Sl |
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THE APPROACH
MEAComS team handled the launch of Blumberg Grain Aggregation Center in Alexandria in collaboration with the Ministry

of Supply and Internal Trade in June 2015 where we handled government relations, media relations, press event and other
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monitoring, and media inquiries.

THE RESULTS
= News got picked up by Reuters and Al Arabia channels as well as a 4 pages interview in Business Today magazine.

= A total of 52 earned stories.

= In total, the stories reached a potential 5 Mn people

= Editorial MV: USD 631,881
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KFC

Kentucky Fried Chicken

THE CHALLENGE

KFC announced annual initiative in honor of Colonel Harland Sander’s on what would have been his 128th
birthday on September 9,2018 celebrating acts of Colonel-ness that radiate kindness, inspire positive change
within the community and remind people to be generous in thoughts and actions.

To create awareness and promote acts of kindness, MEAComS encouraged KFC to spread its kindness
gesture to everyone, from customers to employees and delivery drivers. The campaign was designed to drive
engagement, both online and offline, and generate buzz among KFC’s customers.

THE APPROACH

MEAComS developed a press release and leveraged its relationships with key media to secure significant
coverage and raise awareness on KFC's annual celebration. The press release was also published in leading
news sites in Egypt to further generate publicity.

THE RESULTS

= |n addition to celebrating the Colonel’'s birthday memorably the campaign also received great publicity.
= More than 10 media outlets covered the news, including leading publications such as Al Mogaz, Alam Al Mal
and Insight.

= EGP 58,256 in ad equivalency value with an estimated reach of more than 1,504,000.

Meace®Ms

the oommunicaﬁonslw()ujl%{% agency

OUR WORK

Food & Beverage
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] Automotive
Nissan Motors
THE CHALLENGE
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Nissan Motor Egypt participated in Automech Formula, the largest automotive exhibition of its kind in Egypt, mwm,s:n@mw@m‘,mwuwwm o . i

on 26 September 2018. At the exhibition, it displayed some of its latest fully accessorized car models and its : . ERCSa Sl
one of a kind hybrid car, BladeGlider, an advanced electric car combining zero emissions and Nissan
Intelligent Mobility. Nissan reached out to MEAComS to help raise awareness about its participation in
Automech, and to generate buzz and excitement to key media and prospective customers. Kb
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THE APPROACH

MEAComS worked closely with Nissan to plan its participation at Automech Formula, which included,
preparing news releases and speeches, organizing a media roundtable, arranging for TV interviews and overall
strengthening the company’s relationship with key media.
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= More than 79 media professionals, including journalists and TV presenters, were present during the car - it e s o i
reveal. R T e o
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= Secured coverage from top tier publications such as Al Masry Al Youm, Al Akhbar, Al Ahram and Daily
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News Egypt. Nissan’s spokesperson was also broadcast on Nile News, one of the highest viewed TV Bt B P R
channels in Egypt. e LR
= EGP 3,956,247 in advertising value with an estimate reach of 42.2 million. B ek T
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OUR WORK

GSK PLC Pharmaceutical
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GSK Consumer healthcare was inaugurating the Voltaren Emulgel production line in Giza in June 2019. MEAComS took ( p. A

this opportunity to present GSK as the driving force for British investment in the Egyptian healthcare sector. ;«;l TN

THE APPROACH S¥

|dentifying select healthcare and investment journalists; developing press kit material, coordinating simultaneous {lvn iailadin ,.,:,Wr_w;,‘,y_ﬁ;,,&%:_f;d,b, P I
translation and positioning the event for target audiences. £t el BTN el

* Providing media training for GSK Consumer Healthcare.

* Inviting the Minister of Investment and International Cooperation Dr. Sahar Nasr, the British Ambassador to Egypt Sir
Geoffrey Adams, the General Manager GSK Consumer North Africa Mr. Nabil Besri to meet with key media outlets to;
ensuring an environment of healthy information exchange

* Leading, managing and arranging all event plans and logistics; keeping GSK’s transformation of the Al Giza and Al Sala
manufacturing sites front and centre of everybody’s mind.

THE RESULTS
= More than 144 news stories with an estimated reach of 216.5 million.

= EGP 2 million in ad equivalence value.

Meace®Ms
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Abu Dhabi Festival

Arts & Culture

THE CHALLENGE

Presented in partnership with internationally acclaimed artisan jeweler, Chopard, the Abu Dhabi Festival Award
is for persons deemed to be making “outstanding lifetime contributions to arts and culture”. It is popularly

felt that the awardee must be one that has delivered the best, genuinely authentic expression of that intrinsic,
human quality — culture.

In 2020, sought after theatrical producer and actor, Yehia El Fakharani, received the honor of the Abu Dhabi
Festival Award.

THE APPROACH

Formulating tailored plans, MEAComS shortlisted and engaged arts and culture journalists representing

top-tier media outlets, along with critically acclaimed producers and artists. MEAComS handled event logistics, and
developed and distributed the press release after the event. One to one interviews were also arranged for Abu
Dhabi Festival founder and artistic director Mrs. Huda Alkhamis.

THE RESULTS
= 30 top-tier media representatives were in attendance, including 09 TV channels.

= 90 news stories across broadcast, print, online and social media, in both Arabic and English.

= 684 million estimated reach with a total AVE of $ 296,405.

= Interviews were conducted by Al-Ahram and Al-Akhbar with Mrs. Alkhamis that shed light on her experience
with Abu Dhabi Festival, the cultural and humanitarian connections between Egypt and UAE and the role of Arab
women.

MedCceMms
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Oman
Awatlon
52 Group

Oman Aviation Group

THE CHALLENGE

MEAComS was supporting Edelman Italy, our affiliate partner, in the grand opening of Muscat International

Airport, one of the largest airports in the Middle East region. MEAComS goals was to garner media interest

for the opening, secure attendance of high-profile journalist from key publications, and position the opening
as a great accomplishment for Oman.

THE APPROACH

MEAComS immediately started reaching out to key journalists for the event, including, news, travel and
business reporters to ensure maximum coverage. It also liaised with Edelman for the media’s travel
logistics. A press release was also distributed after the event to print and online publications.

THE RESULTS

= The event was featured in numerous national top tier publications including 30 popular websites and
more than 5 print publications.

= The coverage generated USD 21,676 in advertising value.

Meace®Ms
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OUR WORK

Travel & Tourism
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Meace®Ms

ZAYED

PB4 AWARD

2 FOR
HUMAN
FRATERNITY

Social Enterprise

Zayed Award
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THE CHALLENGE w aothl'a " G el tni AUl dools .« ul]
The Zayed Award recognizes the institutions and community of people who are spreading the work of L sl ? JY : ‘U'Uj"Ld
human fraternity and coexistence around the world. The inaugural session was held virtually due to the ——— [—— ——
pandemic and the agency was requested to ensure maximum coverage. L N L7
APPROACH
Plans put in place by MEAComS included the distribution of two press releases, virtual attendance of
selected journalists and two post event interviews for increased media exposure. ANTONIO GUTERRES™S LATIFA |BN'z'.A1-g |
UnitegiNetiong ‘ Imad Agsogiation

RESULTS —= — o
= 38 News Stories across print and online outlets, in both Arabic and French. R a8 s pax] e Cyal "’* A &
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= 266 Mn in potential reach. S

= USD 65,406 in media value.
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Regional Events

Africa Netpreneur Prize

THE CHALLENGE

The flagship Africa Netpreneur Prize Initiative (ANPI) was created by Jack Ma after his first trip to Africa in
2017. The aim, to support and inspire the next generation of African entrepreneurs who are building a better,
sustainable and inclusive economy for the future. In its inaugural year, nearly 10,000 entrepreneurs from 50
countries across the continent applied.

THE APPROACH
MEAComS worked with the Initiative across the entire African network — in Kenya, Rwanda, Nigeria, South
Africa and Ghana where we managed to distribute two press announcements on the event. We also

nominated and facilitated the travel of three senior level journalists from tier one publications to represent the MEET AFRICA'S
Egyptian media in Accra, namely Al-Ahram, Al-Akhbar and Al-Masry Al-Youm newspapers. ;I;TQ,ENEERQ
THE RESULTS
= 2671 pieces of coverage received during this period — 87 were in Egypt across Arabic, English and French

languages.

= 52 media representatives attended the event, including 20 that were sponsored and flown in from other
African countries.

= 1,543 new followers were gained on social media in the month of November 2019.

= Total advertising value of $100,486 generated from Egypt.
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https://www.facebook.com/MEAComS
https://www.linkedin.com/company/meacoms/
https://twitter.com/MEAComS
https://www.youtube.com/channel/UCCdW6biEd9-Cbs7-QDnk2Eg
https://meacoms.net

